
US Airways Magazine is looking for writers who 
can deliver smart, pithy copy. We like breezy. We 
like humor. We like a friendly, light tone. We do 
not care for ponderous writing, nor do we care for 
the smarmy, the condescending, or the hipper-
than-thou (but we do like hip).

We prefer to receive story submissions or  
inquiries via email (edit@usairwaysmag.com) 
with “Pitch” or “Story Submission” in the 
subject line. We prefer specific ideas or pitches 
based on a careful perusal of our magazine (refer 
to our Web site at usairwaysmag.com if you 
don’t have access to a bound copy). Avoid sending 
“shotgun pitches,” a single email with multiple 
story suggestions. Attached clips are preferred, 
along with a brief note about who you are, what 
you write about, and where you’ve been published.

the following departments and 
sections are open to freelance 
submissions:

Material World

WHAT: Stuff. The tangible. Objects with a “wow 
factor” and visual appeal (this section is image 
driven). Short, smart, witty, informative copy. 

Word count: 50-200 words. Sidebars or copy 
bits that bounce off the main story are desirable. 

EXAMPLES: A unique item found in an art 
museum gift shop, stylishly useful décor, a 
curious but useful personal tech gadget, clothing 
or accessories with an interesting source (i.e., a 
bag made from recycled soda bottles), a new food 
concept, a novel tool for homeowners, an unusual 
sporting or recreational object, a unique personal 
care or pampering item, a beautiful or fun book, 
and lists (i.e., 3 upcoming box sets of note, 3 
watches with a special feature). 

PAYMENT: We’ll pay from $100–$500 depending 
on originality of idea, projected space in the 
magazine, and amount of research used to create 
an original idea.

➔
 Writers’ Guidelines
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Material World

There’s little doubt that nuts are good for you. They contain antioxidants, 
protein, and roughage and are heart healthy (provided you skip the salted 
variety). But not all nuts are created equal. If you care about what you’re 
crunching on, here’s the lowdown.

Shell GaMe
Protein
Peanuts 7
Almonds 6
Pistachios 6
Cashews 4
Macadamias 2

Fat
Macadamias 22
Pecans 20
Walnuts 18
Peanuts 14
Cashews 13

Carbs
Cashews 9
Pistachios 8
Almonds 6
Peanuts 6
Pecans 4

Calories
Macadamias 200
Pecans 200
Walnuts 190
Peanuts 170
Cashews 160

All values are expressed in grams 
based on a one-ounce serving.

j .  G A r C i A / P h o t o C u i s i n e / C o r b i s

With the almond, 
the whole is 
greater than 
the sum of its 
parts. recent 
research shows 
that almonds help 
to block absorp-
tion of fats and 
carbs — and 
lower cholesterol. 
they’re also rich 
in antioxidants.
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Material World

tuneBuckle1

Play iBoxer

5

1. tuneBuckle
This hipster belt made from
canvas features a sleek aluminum 
frame to protect your iPod Nano 
whether you’re on your way to 
work, the gym, or the club. 
Dance moves not included. 
tunebuckle.com 

2.  Play iBoxer
Here’s to lounging around in 
your underwear and knowing 
that your iPod is there if you 
need it. For addicts only.
playunderwear.com

3.  levi’s redWire DlX Jean
A red ribbon with a cradle secures 
your iPod to a side pocket. A
reinvented watch pocket with
a white-leather patch, a joystick
remote control, and minimalist 
rivets complete the look.
levis.com

4.  tävo Gloves
You don’t have to choose
between listening to that song 
you can’t stand anymore or 
freezing your hands off to 
change it. Textured fabric on
the thumb and index fingertips 
means you can nimbly work
the scroll wheel.
tavoproducts.com

5.  ermenegildo Zegna iJacket
This stylish shell sports an
understated external control pad 
on the left sleeve and an internal 
pouch for safekeeping the iPod. 
The iJacket is a fashionable
alternative to other bulkier jackets 
that offer similar accommoda-
tions, and it needs no special 
handling when you throw it in 
the wash. (But be sure to remove 
your iPod first.)
zegna.com

sounD
attire
iPod lovers who never leave home without their player have 
new ways to carry a tune with this latest crop of apparel. 

levi’s redWire DlX Jean3

tävo Gloves4

ermenegildo Zegna iJacket

2
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insider’s guide to

Stockholm
the perfect Joys of a nordic summer

m
agazine

Dolly parton Biking ireland save my career
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material world

A plastic trumpet/vacuum 
cleaner hybrid takes center 
stage in Monty Python’s
Spamalot. It stars nightly at 
the Wynn Las Vegas Casino 
Resort. Director Mike Nichols 
wanted to start the show 
with a gag in which the
orchestra’s trumpet player 
acts up, prompting the
orchestra conductor to 
shoot him. The Spamahorn 
creates the sound of a dying 
trumpet player.

Exactly how did the 
Spamahorn come to be? 
Given that trumpet players 
really don’t like to sound 
bad (their egos won’t allow 
it, says the musical director 
Todd Ellison), the show 
needed a special instrument 
designed to sound awful.
So trumpet player Dominic 
Derasse took the brass
tubing out of an instrument 
and replaced it with plastic 
pipe, then painted the
ridiculous contraption blue. 
“The Spamahorn really sets 
up what the evening is 
about, right from the get 
go,” Ellison says. “We don’t 
get even 30 seconds into the 
show, and already the trum-
pet player has been shot.” 
Monty Python’s Spamalot is 
playing at the Grail Theater 
at the Wynn. For tickets
visit wynnlasvegas.com.

Spama-what?

Still flying high

Collector’s Model, circa 1980
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The contraption first took flight in 1946 
when Fred Morrison, a building inspector 

and former WWII bomber pilot, 
sketched a design for a plastic flying 

disc after tossing cake pans and 
popcorn-can lids around on a 

California beach. He sold his 
“Pluto Platter” (so named
because of the obsession 
with UFOs at the time) to a 
small California company 
called Wham-O, which
released the first flying 
disc in 1957. College kids 
in the East called it a 
Frisbie after the Frisbie 
Baking Company in 
Bridgeport, Connecticut, 
because they had been 
tossing around the 
company’s pie tins for 
years. Later Wham-O 
changed the name to 
frisbee, and the discs 
sold like hotcakes. 
Wham-O celebrates 
the 50th anniversary
of the ever-popular
Frisbee this year with 

the release of limited-
edition commemorative 

versions, including a Frisbee 
Disc Gift Set, the original 

1964 Pluto Platter, an Ultimate 
Disc, and an All-Sport Disc. For 

where to buy, go to wham-o.com.

in 1968, the u.S. navy spent $400K to test the Frisbee as a vehicle for flying flares.

ultimate Frisbee, Freestyle Frisbee, and Frisbee golf are sanctioned, competitive sports.

The Cub Scouts have an activity badge for participation in ultimate Frisbee.

The standing record for distance is 546 feet by Morten Sandoff (1983). 

disc dog took off during an august 1974 baseball game, when college student

alex Stein jumped a fence with his whippet and tossed him Frisbees; the stunt

wowed the crowd and delayed the game.

p h o T o g r a p h y  b y  S T a C e y  h a i n e S

48

usairw
aysm

ag.com
m

a
y 2

0
0

7

Gehry’s jewelry evokes the curvaceous 

forms of his most famous buildings,

like the Guggenheim Museum Bilbao. 
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museum pieces
Frank Gehry is the first designer that
Tiffany and Company has introduced 
since Paloma Picasso in 1980. The 
renowned architect pitched a jewelry 
collection as a way to raise the funds 
for construction of the Walt Disney
Concert Hall in Los Angeles.

The Frank Gehry collection,

which Tiffany showcased last year, 
has six distinct lines inspired by fish 
(actor Laurence Fishburne has been 
spotted wearing a diamond-studded
version in his ear) as well as other 
motifs from Gehry’s architectural 
projects. His baubles incorporate
rutilated quartz and agate, exotic 

woods, raw diamonds, and black 
gold. And they’re as innovative as
his buildings. Prices range from 
$125 for a square-shaped sterling-
silver Torque ring to $6,800 for a
diamond-studded Orchid drop
pendant. Visit tiffany.com.

— Cathleen McCarthy
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Material world
The Enviable, the Practical, and the Curious



Features

WHAT: The feature well is expansive and includes 
the following:

1. The lead feature is our main travel story. 
It employs a particular angle, or “hook,” to explore 
a US Airways destination. The lead travel piece 
is a through-written narrative of approximately 
1,500 words with service sidebar info of 
150–300 words (depending on location). 
We pay competitive rates, plus travel expenses.

2. A non-travel feature could cover a 
range of topics, including culture (pop or high-
brow), human interest, technology, science, 
sports, history, etc. We’re open to original ideas 
for stories from 600–1,500 words. Payment is 
usually $1 per word.

3. A photo essay comprises a series of photos 
covering 6–8 pages. Each page is dominated by 
an image but includes an intro story and short 
descriptive copy (extended caption) for each photo. 
The sequence gives the reader a detailed sense of 
a specific location. Payment is under the auspices 
of the art director.

4. The Adventurer is a narrative that 
describes an experience, usually active and 
location-based (snowboarding in Colorado, 
hang-gliding in New England, bike trekking in 
Ireland). These pieces require sidebar info and are 
accompanied by maps. Word length ranges from 
500–2,000 and payment starts at $1 per word.
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photography 
by bob Rives

the 

abundance 

of islands 

dotting 

the baltic 

waters 

around 

Stockholm 

are fertile 

ground for 

exploration 

and 

discovery.
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BODY OF EVIDENCE

by MARYANN KARINCH

Illustrations by OttO SteININgeR

Maryann Karinch is the coauthor with body-language expert Gregory Hartley of the just-released I Can Read You
Like a Book: How to Spot the Messages and emotions People Are Really Sending With their Body Language (Career Press). 
Their previous book, How to Spot a Liar (Career Press), was published in 2005. Visit greghartley.com for more. 

Nonverbal Communication

Speaks Volumes

82

usairw
aysm

ag.com
m

a
y 2

0
0

7

83

usairw
aysm

ag.com
m

a
y 2

0
0

7

Photography and text by Christopher Percy Collier

Trail
There are many footpaths through the 
American wilds, but there is only one
Appalachian Trail. Every spring, hundreds 
of hikers flock to the often foggy and chilly 
Springer Mountain in Amicalola Falls State 
Park in north Georgia, eager to walk the 
trail’s entire 2,175-mile length. Ahead of 
them lies a wealth of untamed wilderness: 
chattering brooks, moss-blanketed ridge-
lines, mysteriously bald mountaintops,
and sundry critters.

T h e

Each year, hundreds 
of hikers and free 
spirits set out on 
a 2,000-plus mile
odyssey...but only
a few complete
the journey.
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Times 
change. And 
so do lobby-
ists. Re-
cently, on a 
two-day 
stopover
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Food From the EdgE

Times 
change. And 
so do lobby-
ists. Re-
cently, on a 
two-day 
stopoverDISCOVERING 

EIRE

ThE Adventurer: biking in iRElAnd

W
ith its craggy 
coasts, massive 
cliffs, pastoral 
landscapes, and 

charming fishing villages with 
lively pubs, the west coast of 
Ireland might be the country’s 
most-photographed area — and 
there’s certainly no place more 
imbued with Celtic spirit. I’d 
seen such idyllic backdrops 
depicted on chocolate boxes 
and on postcards my friends 
mailed me during their trips. 
Now, as part of a small group 
of eager cyclists, I would 
discover if reality could 
compare to the idealized 
visions those illustrations had 
inspired in my mind’s eye.

“The weather’s improving, 
so it is,” notes Cycle Holidays 
Ireland owner and operator 
John Heagney, as he whisks us 
out of Ireland’s Shannon Airport 
and into his van. Over the 
course of five days, we will 
explore Ireland’s western 
countryside — but we’re in for 
much more than a sightseeing 
tour on two wheels. Along our 
journey, we’ll learn the history, 
culture, and traditions of a 
nation described by recently 
deceased Irish political leader 
Charles Haughey as a place 
where “strange tales begin and 
happy endings are possible.”

After we drop our bags at the 
hotel, we grab a quick bite to 
eat. Then we set off on our first 
ride, hitting the narrow roads 
that cut through farmlands in 
the rolling hills of south Clare. 
There’s a thick fog, and the 
damp air predictably turns to 
rain (the west part of Ireland 
tends to get more rain than 
other parts of the island). But 

Cycling Ireland’s 
backroads is the 
ultimate green tour

by Celeste Moure

Expect more than a few fellow 

travelers in County galway.
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➔
 Writers’ Guidelines



5. Verbatim is a Q & A with someone of note. 
It runs about 1,500 words and pays $1 per word.

6. Alter Ego (or The Flip Side of Celebrity) is 
a largely visual treatment. The premise of this 
department is contrast: We present famous 
people and their consuming interest or passion 
(unrelated to their notoriety). Payment is $650 
for approximately 375 words.

7. A Good Read is a through-written feature 
on any topic worthy of 1,500–3,000 words. 
The focus is the telling of a story, narrative or 
expositional. We’re looking for original ideas that 
are tight in concept and, of course, written with 
flair. Payment is based on length.
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Kurt Vonnegut was once called “the 
laughing prophet of doom.” While the 
description is somewhat apt, it doesn’t 
come close to telling the whole story 
about the late author of Slaughterhouse-
Five and recent bestseller A Man Without 
a Country, as well as 20 other books.
A World War II veteran and POW who 
survived the bombing of Dresden, 
Vonnegut was also a widely quoted
social critic, an easily recognizable public 
figure (yes, that was Vonnegut in the 
Rodney Dangerfield campus comedy 
Back to School), and, in recent years,
a prolific artist. Vonnegut’s paintings, 
drawings, and sculpture — many of 
them inspired by themes or characters
in his writings — are critically acclaimed 
and available for limited-edition
purchase at kurtvonnegut.com.

All too often, Vonnegut was shoe-
horned into the “science-fiction ghetto” 
— a sore underestimation of his witty, 
soulful, and wizened prose. But in his 
hometown of Indianapolis, 2007 marks
a yearlong celebration of all things 
Vonnegut. Many readers and critics
alike believe “The Year of Vonnegut,” 
produced by the Indianapolis-Marion 
County Public Library and the Indianapolis 
Cultural Development Commission, is a 
long time coming, and that Vonnegut — 
whose writings frequently intimate that 
time is merely illusory— is a treasure of 
the past, present, and future. “I think 
these folks must be crazy,” the author 
said about the acclaim, chasing the 
comment with an infectious, cigarette-
charred laugh. “But that’s okay by me.” 

Tell me the reasons you’ve been 
attracted to a life of creation, 
whether as a writer or an artist.
I’ve been drawing all my life, just as a 
hobby, without really having shows or 
anything. It’s just an agreeable thing to 
do, and I recommend it to everybody.
I always say to people, practice an art,
no matter how well or badly [you do it], 
because then you have the experience of 
becoming, and it makes your soul grow. 

That includes singing, dancing, writing, 
drawing, playing a musical instrument. 
One thing I hate about school committees 
today is that they cut arts programs out of 
the curriculum because they say the arts 
aren’t a way to make a living. Well, there are 
lots of things worth doing that are no way 
to make a living. [Laughs.] They are agreeable 
ways to make a more agreeable life.

I am having some success with 
paintings now because I’m well known. 
People would have no interest in them 
otherwise, and that’s all right. I made 
them simply for the pleasure of creation. 
I speak with real painters and real artists 
from time to time about when they get their 
rocks off, and it’s the process of actually 
doing it. The rest of it — rave reviews or 
flops, or whatever — is just noise to them. 
It’s the doing that matters, the becoming. 
The rest of it doesn’t really matter. 

In the process of your becoming, 
you’ve given the world much warmth 
and humor. That matters, doesn’t it?
I asked my son Mark what he thought life 
was all about, and he said, “We are here 
to help each other get through this thing, 
whatever it is.” I think that says it best. 
You can do that as a comedian, a writer, a 
painter, a musician. He’s a pediatrician. 
There are all kinds of ways we can help 
each other get through today. There are 
some things that help. Musicians really 
do it for me. I wish I were one, because 
they help a lot. They help us get through 
a couple hours. 

When did the art become important 
to you, something you did regularly?
My grandfather, Bernard Vonnegut,
was an Indianapolis architect and a 
painter. My father was an architect and
a painter. My sister was a very good 
sculptress. So there were artists and art 
supplies around the house all the time. I 
could fart around as much as I wanted. I 
didn’t take it seriously. I was as unserious 
as Jackson Pollock, throwing a canvas on 
the ground and messing it up in the most 
beautiful ways. 

KurT
VonneguT

The last 
interview 

with one of  
America’s 
great men 
of letters

P h o T o g r A P h y  b y  g r A n T  D e l i n  /  C o r b i s  o u T l i n e

By J. rentilly

VerbATim
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alter ego: The flip side of celebriTy
Çomedic 
illusionists 
Penn & teller 
refer to 
themselves
as “a couple
of eccentric 
guys who 
have learned 
to do a few 
cool things.”

SParring
role
a Multitalented actor and tV Host 
Finds rejuvenation in the Sweet Science

From playing a high school jock in Saved By the Bell
to wowing millions with his hot dance moves on last 
year’s edition of ABC’s Dancing With The Stars to 
hosting Showtime’s new mixed martial arts show 
EliteXC, actor Mario Lopez has always gravitated 
toward roles that accentuate athleticism. But one 
of his greatest passions is no act. As an amateur 
super-middleweight boxer, the ebullient Lopez 
is an undefeated 7-0 and proudly says he’s been 
nicknamed manos de la piedra (“hands of stone”).

A regular at trainer Freddie Roach’s Wild 
Card Boxing Gym in Hollywood, Lopez calls 
boxers the “most noble” of all athletes. “It takes 
a certain kind of man to get in the ring,” he says. 
“You play baseball and football, but you don’t play 
boxing. You fight. You don’t necessarily have to be 
a great athlete, but you’ve got be a great warrior.”

Former child actor Lopez re-energized his ca-
reer with the exposure he got from his dazzling dis-
plays on Dancing, but he leaves all Hollywood trap-
pings at the gym door. He trains about three times 
a week and is treated as Mario the boxer, not Mario 
the star. In fact, some of his sparring partners, 
including former world champs Shane Mosley and 
James Toney, have given him some world-class 
lessons — and they don’t pull punches just because 
of Lopez’s celebrity status. “I can take a pretty good 
shot on my chin,” Lopez says, “but when someone 
like Toney gives you a good body shot to the kidney 
or liver, whew, you’ve got to take a knee.”

A fan of legendary Latino boxers like Roberto 
Duran and Julio Caesar Chavez and a close friend 
of Oscar de la Hoya, Lopez describes his style as 
a cross between a technical fighter, with a pretty 
good defense, and an aggressive puncher who 
“likes to work the body a lot. But I can adapt and 
fight from the outside, keeping my fist right in the 
middle of my opponent’s chest and pounding away 
like a workhorse.”

For Lopez, boxing is “great therapy,” and he de-
scribes the ring as a metaphor for life where many 
of the contestants “come from the school of hard 
knocks.” He adds, “There aren’t many situations in 
life where you’re face to face with all your vulner-
abilities and what you’re all about.”

-Ashley Jude Collie
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U
ntruths come in many forms. Tell one in a court-
room, and it’s perjury. Use one in a business 
deal, and it’s fraud. Try one on a spouse, and it 
could be used as grounds for divorce. But if you 

let fly with a big one in the media, it often winds up with a 
kinder, gentler moniker: a hoax. And, more often than not, 
the public will not only forgive the hoaxer, but even get a 
chuckle out of the whole thing. It’s strange, to be sure,
but then again, most of the Western world has set aside a
day — April Fools’ — where hoaxes are not only allowed, 
but encouraged.

Not all hoaxers get a pass, of course. Just ask Clifford
Irving, who spent 14 months in prison for trying to peddle a 
phony biography of reclusive billionaire Howard Hughes in 
the early 1970s. And we’d all love to get our hands around 

the collective necks of people 
who cause our inboxes to be 
filled with reports of fictitious 
Internet viruses or foreign dig-
nitaries in need of money. But 
the hoaxes that fascinate us 
most are the ones designed to 
deflate bloated egos, puncture 
pretensions, and ridicule
hypocrisy. And sometimes the 
hoax may even be an instru-
ment of reform: By fooling a 
large number of people, the 
hoax may succeed in focusing 
their attention on serious

Jokes, Hoaxes, 
and JUst Plain lies
Most people don’t cotton to the notion of trickery or deception — unless, 
that is, the target seems deserving or we get a good laugh out of it.

by
WilliaM R. 
tRotteR

a Good Read
Chronicles, Narratives, and Essays
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A GOOD READ

cranks, crusaders, and crack-
pots — to vet their ideas in the 
marketplace of public opinion. 
Anyone with a few shillings to 
spare, and little fear of censor-
ship or reprisal, could publish 
the most scurrilous diatribes 
while hiding behind a pseud-
onym. In other words, the 
street-corner almanacs of 
Swift’s London were the 
precursors of today’s super-
market tabloids.

In February 1708, Swift 
launched his campaign 
against Partridge in a pam-
phlet ostensibly written under 
the pseudonym “Isaac Bicker-
staff,” supposedly a long-time 
friend of the astrologer. The 
headlined story was dire, for 
in it Bickerstaff predicted that 
Partridge would die “of a

raging fever” at exactly 11 p.m., 
on March 29. The outraged 
Partridge counter-published 
his own pamphlet, calling 
Bickerstaff a liar and claiming 
that his deceit would be
exposed when Partridge
appeared on the street, in
excellent health, the day after 
his predicted demise.

But on the night of March 
29, Bickerstaff published a
bogus obituary, its front page 
bordered in funereal black,
asserting that not only had 
Partridge died on schedule,
but that he, Bickerstaff, had 
also been the last person to vis-
it the failing astrologer. With 
his final breath, read the obitu-
ary, Partridge admonished his 
friend to tell the world of his 
deathbed confession: Asking 

God’s forgiveness, Partridge 
admitted that all of his “astro-
logical predictions” had been 
nothing but flummery and 
manipulation, designed to tell 
his clients what they already 
wanted to hear.

As if this front-page 
news weren’t shocking 
enough, Bickerstaff also 
threw in an alleged quote 
from Mrs. Partridge, who 
stated that “even when he had 
a pulse,” her late husband 
showed “no evidence of either 
life or spirit.”

Poor Partridge awoke in 
the morning to find that most 
Londoners really did think 
him deceased — as evidenced 
by an opportunist sexton who 
knocked on the door bright 
and early, and inquired of the 

Poor
Partridge 
awoke
in the
morning
to find
that most 
Londoners 
really did 
think him 
deceased.
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ALL OVER THE MAPALL OVER THE MAP

1. Mighty Midget Kitchen
202 Harrison St. SE, Leesburg, Virginia
703.777.6406, mightymidgetkitchen.com

2. Rocklands Barbeque & Grilling Company
2418 Wisconsin Ave. NW, Washington, D.C.
202.333.2558, rocklands.com

3. Dixie Bones
13440 Occoquan Rd., Woodbridge, Virginia
703.492.2205, dixiebones.com

4. Old Glory All American Bar-B-Que
3139 M St. NW, Washington, D.C.
202.337.3406, oldglorybbq.com

5. Willard’s Real Pit BBQ
4300 Chantilly Shop. Ctr., Chantilly, Virginia
703.488.9970

Sink your teeth into the samplings at 
the 15th Annual National Capital 
Barbecue Battle June 23–24 in 
Washington, D.C. From ribs and 
pulled pork to beef brisket and juicy 
chicken, every style and variety of 
barbecue you can imagine will be 
smoked, simmered, and ready to 
enjoy. On Saturday, teams and 
restaurants from across the region 
and the nation compete in an event 
called the Barbecue Challenge with 
categories for pork, beef, and 
chicken. Then on Sunday, things 
really get cooking at the National 
Pork BBQ Championship, where 
cooks vie for titles in whole hog, 
pork shoulder, and pork ribs. The 
winner goes on to compete in the 
World Championship Pork Barbecue 
contest at a yearly event in Memphis. 
When you’ve had enough to eat, 
hear the best in reggae, jazz, blues, 
and national and regional rock.
barbecuebattle.com

ON ’Que
WA S H i N g T O N, D.C.

if you’re in the D.C. area but can’t
make it to the battle, check out the
five best barbecue restaurants
(as chosen by AOL City guide users). 

All Over the Map

WHAT: Travel, destinations, and diversions. We 
cover interesting locations, events, attractions, 
“best of” lists, intriguing landmarks, special-
interest gatherings or tours, and restaurants, 
hotels, and spas that are beyond the ordinary.
Coverage: the continental U.S., Alaska, Hawaii, 
Mexico, the Caribbean, and Europe (see 
US Airways airline maps for destinations). We 
pay special attention to eight key cities: Boston, 
Charlotte, Las Vegas, New York, Philadelphia, 
Phoenix, Pittsburgh, and Washington, D.C. 
Stories range from 50–400 words.

EXAMPLES: An archaeological dig site in 
England where visitors participate, the top four 
affordable public golf courses in Charlotte, a 
hotel in London Gatwick Airport with futuristic 
pod-like rooms, the three best places for dessert 
in Pittsburgh, a ride at Kennedy Space Center 
that lets visitors experience blasting off in a space 
shuttle, a restaurant inside a cave in Mexico, 
a guide for exploring Oregon’s wine country, 
walking tours of France’s Loire Valley wine region.

PAYMENT: We’ll pay for an idea’s value to the 
magazine. Generally, we pay from $100–$400, 
depending on originality of idea, projected space 
in the magazine, and amount of research used to 
foster an original idea.

➔
 Writers’ Guidelines

Gullifty’s Restaurant, Squirrel Hill
A perennial dessert champ, Gullifty’s 
two full-time bakers produce a 
surprising variety of sweets. The most 
popular are the triple-chocolate cake 
— with chocolate-fudge cake, chocolate 
icing, and chocolate chips — and the 
French strawberry pie, featuring a 
homemade pastry crust, chocolate 
truffles, whipped-cream-cheese 
filling, fresh strawberries, and
their own strawberry glaze. 
1922 Murray Ave.
412.521.8222
gulliftysrestaurant.com

Prantl’s Bakery, Shadyside
Its signature item is the burnt-
almond torte, imitated locally but 
never equaled in the eyes — or 
mouths — of loyal customers. Light, 
feathery yellow cake surrounds fresh 
cream custard, and the whole thing
is covered with butter cream and 
Prantl’s own sugared almonds. 
5525 Walnut St.
412.621.2092

Dave & Andy’s Ice Cream, Oakland
Make any day a party with Dave & 
Andy’s birthday-cake ice cream, a mix 
of homemade yellow-and-chocolate 
cake in sweet-cream ice cream with 
rainbow jimmies and an icing swirl. 
Sample the honey-apple-cinnamon 
granola and mocha-espresso chip, 
and don’t stop until you’ve found the 
M&M stuck in the bottom of each 
homemade waffle cone. 
207 Atwood St.
412.681.9906

Satisfying your sweet tooth is easy — maybe too easy — in Pittsburgh. The best treats 
in town are in three adjacent neighborhoods, practically within walking distance of 
each other. And believe us, you’ll want the exercise after indulging in these homemade 
confections that you won’t find anywhere else.
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Small is beautiful in the pod-like micro-rooms of London’s 
new Yotel, an innovative, sci-fi-style sleepover that just 
landed in the South Terminal of Gatwick Airport. 

A spin-off of Britain’s Yo! Sushi restaurant chain, each 
of the hotel’s 40 compact “cabins” is slightly bigger than a 
Kapa Maki roll — the biggest is 108 square feet. All rooms 
feature flat-screen TVs and air conditioning complemented 
by a soothing and surprisingly light decor. Cream-leather 
fittings and adjustable mood lighting are standard, and 
gadget-loving travelers will appreciate universal MP3 
docks and free Internet access. Each room also has a 
window overlooking the hotel’s interior.

Inspired by Japanese capsule hotels and first-class 
airplane compartments, there are foldaway work stations 
and built-in storage shelves, while the double bed swivels 
to increase floor access. The small, white-tiled bathrooms 
have just enough room for a raindrop shower.

A second Yotel, aimed at passengers transiting between 
flights or checking in the night before early-morning 
departures, opens at London Heathrow this summer. Rates 
start at $48 (£25) for four-hour bookings or $77 (£40) for an 
overnight stay. Visit yotel.com for more info.
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AChY AfTEr 18?
When a long day spent hunching 
over putts and driving down the 
fairway leaves you with an aching 
back and sore muscles, try the 
Golfer’s Massage at the Four 
Seasons Resort in Scottsdale. 
Instead of hot stones, therapists use 
warmed golf balls to knead and 
relax tight muscles. Each 50- or 80-
minute session also includes 
stretching techniques to help keep 
golfers in top form. For more, go to 
fourseasons.com/scottsdale.
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Americans 
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year

Source:
U.S. Bureau of 
Transportation 
Statistics
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